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Tips for Leveraging Reviews 
 

1. Highlight Positive Reviews 
 
a. Website and social media 

 
 Feature reviews - Dedicate a section of your website to showcase top reviews. 

Create engaging social media graphics with review snippets and book covers to 
catch the eye of potential readers. 
 

 Video testimonials - Encourage readers to share video testimonials and post 
these on your social media platforms and websites. Seeing real people praise 
your book can be very persuasive. 
 

b. Promotional materials 
 
 Newsletter highlights - Feature a review of the month in your newsletter. 

Highlight the reader’s review and oƯer a brief author’s note in response. 
 

 Bookmarks and flyers - Print bookmarks and flyers featuring top reviews to 
distribute at book signings, conferences, and other events. 
 

2. Engage with reviewers 
 

a. Respond to reviews 
 
 Public acknowledgement: Publicly thank reviewers on social media or in your 

newsletter. Tag them, if possible, to show appreciation and build community. 
 

 Constructive engagement: When addressing constructive criticism, be 
gracious. Publicly addressing feedback shows you care about your readers’ 
opinions and are committed to improving. 

 
b. Build relationships 

 
 Reviewer clubs - Create a reviewer’s club where top reviewers get early access 

to your books. This not only builds anticipation but also strengthens 
relationships with influential readers. 
 

 Feature influencers - Feature interviews or guest posts by top reviewers or 
influencers on your blog or in your newsletter. This not only promotes your book 
but also adds valuable content for your audience. 

  



 

© 2026, CrossRiver Media Group  TIPS FOR LEVERAGING REVIEWS 

3. Use reviews for continuous improvement 
 

a.   Feedback 
 Reader Surveys – occasionally send surveys to your readers to gather more in-

depth feedback. Use this info to fine-tune your writing and marketing strategies. 
 

 Beta Readers - Engage beta readers to provide early reviews and feedback. This 
can highlight necessary adjustments before the final release. 
 

b. Adapt Strategies 
 
 Trend Analysis - Analyze the recurring themes in your reviews. If readers 

consistently praise a certain aspect of your writing, emphasize that in your 
marketing. If there’s consistent criticism, consider changes for your next project. 
 

 Social Proof - Share positive review trends in your marketing materials. Phrases 
like “Readers love the heartfelt characters” can be very eƯective. 

 
4. Include reviews in ads 
 

 Quote Integration- Use compelling review quotes in your online ads. Pair these with 
eye-catching graphics or videos for greater impact. 
 

 Targeted Campaigns: Run targeted ad campaigns featuring review quotes to 
specific audiences. For example, if a review mentions the book’s appeal to young 
mothers, target ads to that demographic. 
 
 

Practical and Creative Tips 
 

 Review Campaigns - Launch a social media campaign encouraging readers to 
share their reviews with a specific hashtag. Feature those reviews on your profiles to 
create a buzz. 
 

 Thank You Notes - Send personalized thank you notes to reviewers. This personal 
touch can turn casual readers into lifelong fans. 
 

 Book Trailer - Create a book trailer that includes snippets of the best reviews. Video 
content is highly engaging and can be shared across multiple platforms. 
 

 Book Club Discussions - Encourage book clubs to discuss your book and post their 
reviews. OƯer to join their discussions virtually to engage directly with readers. 
 

 Press Releases - Include exceptional reviews in press releases to attract media 
attention and potential interview opportunities. 


